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Abstract

The various information needs of users usually trigger a high curiosity about a particular topic. The
existence of different information needs is what makes users transfer information to each other through
social interaction. It is possible that this process occurs on a social media platform such as the
rabbitholeid Instagram account. Information transfer and social interaction are related to each other
because social interaction can be an important channel for the transfer of information between
individuals or groups. The social interaction that causes the media transfer process is what occurs in the
discussion in the comments column on the rabbitholeid account. The purpose of this research is to find
out how the process of transferring information from the results of social interaction on the
rabbitholeid Instagram account occurs. Through this study, it is hoped that later we will be able to find
out how the process of transferring information that occurs on the account is made, especially with the
social interactions that are carried out. In addition, this study also has problem limitations where the
author will review in detail the cause and effect and the process of transferring information through
social interaction on rabbitholeid accounts only so that it does not expand to a wider scope.
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INTRODUCTION

Social interaction is a process in
which individuals relate and interact with
each other in a social context. Social
interaction occurs when individuals or
groups communicate ideas, values, and
information that can influence their own
behavior and those of others around them.
This social interaction has a positive impact
that is felt especially with the existence of
social media, namely it is easy to get
information and communication and expand
friendships (Pratama & Sari, 2020).

Social interaction can occur directly
through face-to-face communication, or
through social media and technology that
allows remote interaction. Social interaction
can also involve various forms of behavior,
such as verbal and nonverbal
communication, along with physical
gestures, facial expressions and eye contact.
In society, social interaction helps strengthen
relationships between individuals and
groups, and plays an important role in
shaping social and cultural norms (Chen,
2019).

In this regard, social interaction is
very important in human life because
humans are social beings who need
interaction and relationships with other
people to meet social, psychological, and
emotional needs. Overall, social interaction
plays an important role in maintaining a
person's physical and mental well-being, as
well as helping individuals to build healthy
relationships with other people and society
(Cattell, Dines, Gesler, & Curtis, 2008).

Information transfer is the process of
sending information or knowledge from one
party to another. The process of information
transfer involves sending information from

sources (information  providers) to
recipients (recipients of information)
through certain communication media

(Modarress, Ansari, & Thies, 2014). The
purpose of information transfer is to obtain a
common understanding of information or
knowledge between the two parties. The
existence of this transfer or diversion shows
that there are learning outcomes that are
useful in everyday life and in understanding
other subject matter so as to lead to the
success of the learning process (Nofindra,
2019). Information transfer can take many
forms, including through conversation,
presentation, reading, writing, visualization,

or hands-on experience. Information transfer
can also occur in various contexts, such as
education, business, science, technology, and
so on (Haleem, Javaid, Qadri, & Suman,
2022).

In the transfer of information, it is
important to ensure that the message or
information sent can be received and well
understood by the recipient. Therefore, the
use of effective communication media and
the selection of appropriate language
becomes very important to ensure the
successful transfer of information. In
addition, the recipient of the information
also needs to take certain actions to confirm
that the information received has been
correctly understood.

Information transfer and social
interaction are related to each other because
social interaction can be an important
channel for the transfer of information
between individuals or groups. When
individuals or groups interact, they can
exchange information, ideas, and views that
enable the transfer of knowledge and
understanding.

For example, when two people talk,
they can exchange information and thoughts
that are beneficial to both. In addition, in a
broader social context, social interaction
enables the transfer of information about
social norms, values and culture among
members of society. This allows individuals
to understand how to behave and act in
society.

In addition, social interaction can
also help strengthen the process of
information transfer by enabling individuals
or groups to motivate each other and
encourage each other to acquire new
knowledge and information (Cheung & Ng,
2021). Social interaction can also improve
understanding and the appropriate use of
language in information transfer. This social
interaction and information transfer cannot
be separated from the use of social media,
especially on Instagram. According to
(Nofindra, 2019) Instagram users are
increasing very rapidly every year, even
surpassing the number of users from its
predecessors, such as Twitter, which first
existed. Users usually enjoy funny memes,
video tutorials and karaoke clips. They also
enjoy enjoying Instagram features by
sending and replying to messages between
fellow Instagram users via Direct Message
(DM).
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Overall, the transfer of information
and social interaction are closely related to
each other. Social interaction helps facilitate
the transfer of information and allows
individuals or groups to gain new
understandings and knowledge, while the
transfer of information can strengthen social
interaction by  strengthening shared
understanding (Ghahtarani,
Sheikhmohammady, & Rostami, 2020).

The Instagram account
@rabbitholeid is an Instagram account that
contains a lot of information about children.
Actually, this account educates about
parenting as well as sells books on babies
and children aged 0 to 7 years. The
interesting thing in this account is to discuss
everything about orangutan education and
also cognitive development of children from
an early age. According to Sapoetri,
Instagram is a need for education and
promotion, so it doesn't violate the code of
ethics (Sapoetri & Pannindriya, 2019).
Meanwhile, according to Astuti & Istiyanto
(2019) Instagram is effective, efficient,
practical, informative and accessible to all
groups in society. Various kinds of social
media exist in the current technological era,
Instagram is one of the social media that is in
great demand by all people.

The purpose of this research is to
find out how the process of transferring
information from the results of social
interaction on the @rabbitholeid Instagram
account occurs. The author sees that this is a
quite unique phenomenon where there is a
process of transferring information through
the @rabbitholeid account with various
positive responses that occur in the
account's comments column.

Through this study, it is hoped that
later we will be able to find out how the
process of transferring information that
occurs on the account is created, especially
with the social interactions that are carried
out. In addition, this study also has problem
limitations where the author will review in
detail the cause and effect and the process of
transferring information through social
interaction on the @rabbitholeid account
only so it doesn't expand to a wider scope.
Based on this background, the author wants
to make a study with the title social
interaction through the @rabbitholeid

account in transferring information.

METHODOLOGY

The research method is a method or
systematic steps used to collect, analyze, and
interpret data in order to find answers to a
research question or problem. Research
methods provide a structured framework for
researchers to design and conduct their
studies in a systematic and measurable
manner, thereby minimizing bias and
increasing the validity of research results
(Daniel, 2016).

Research methods can be divided into
several types, such as qualitative methods,
quantitative methods, or a combination of
both (mixed methods). Each type of research
method has different characteristics and
techniques in data collection and analysis, as
well as the strengths and weaknesses of each
that the researcher needs to consider in
selecting the appropriate method for the
research question or problem to be
answered (Creswell & Creswell, 2018).

The method that researchers use using
qualitative methods. Qualitative research is
research that is descriptive in nature and
tends to use analysis. Process and meaning
(subject perspective) are emphasized in
qualitative research (Lubis & Hasudungan,
2022). The theoretical basis is used as a
guide so that the research focus is in
accordance with the facts in the field. In
addition, this theoretical basis is also useful
for providing an overview of the research
setting and as material for discussing
research results.

Descriptive qualitative research is a type of
research that aims to describe the
phenomena or events observed in detail and
comprehensively. This study uses descriptive
and interpretive data collection methods,
such as interviews, observations, case
studies, and document analysis.

Descriptive qualitative research is typically
used in the social and humanities fields,
where the researcher seeks to understand
the meaning and context behind human
behavior, views, or experiences. Therefore,
this research requires strong interpretive
skills and the ability to obtain in-depth

information from participants (Tanjung,
Hardiyansyah, & Nababan, 2022).
The results of descriptive qualitative
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research are detailed descriptions of the
observed phenomena, including the
characteristics, differences, and similarities
found in the data. Descriptive qualitative
research does not try to conclude or make
generalizations from research results, but
rather emphasizes a  comprehensive
understanding of the phenomenon (Ningsih,
Hasudungan, & Nababan, 2022).

While the type of research is through a
descriptive approach, which allows the
results of this research to be in the form of
systematic written descriptive data based on
the facts and results of the data obtained
from the field. This study obtained data using
research techniques, namely observation,

interviews, literature study and
documentation.
RESULTS AND DISCUSSION

1. Social Interaction

Social interaction is a relationship
that occurs between individuals or groups of
people in a social context that involves the
exchange of information, ideas and behavior.
Social interaction occurs in various forms,
ranging from face-to-face interactions to
interactions through social media and
communication technology. Social
interaction involves two or more individuals
who influence each other, either positively or
negatively. Social interaction can occur in
various social contexts, such as in the family,
workplace, school, community organizations,
and interactions in virtual or online
environments (Manurung, 2023).

Social interaction can be directed
toward specific goals, such as reaching
agreement in a negotiation, improving
interpersonal relationships, or achieving
group goals. Social interaction can also form
social norms and values that are accepted by
society. Social interaction among adolescents
in terms of its use is like in friendship groups
of young people who use
cellphones/smartphones with their diversity
as a means of communication between
individuals both from the friendship group
itself and from outside, besides that
smartphones are also used to access social
media (Rahmadani et al. al,, 2018).

In social interaction, there are
various influencing factors, including social

background, culture, experience, and
individual or group characteristics. There are
also various factors that influence the
outcome of social interaction, such as social
awareness, perceptions, beliefs, values, and
prejudices (Dwivedi et al., 2022).

Social interaction is an important
part of human life and contributes to the
formation of individual and group identities
(Thomas, McGarty, & Mavor, 2016). In
addition, social interaction also helps form
sustainable  social relationships and
facilitates the transfer of knowledge and
information.

2. Transfer Information

Information transfer can be defined
as the process of sending, receiving, or
exchanging information between two or
more individuals (Savolainen, 2017). The
process of information transfer involves four
main elements, namely, Source; The person
or party providing the information. Sources
can be individuals, groups, or organizations.

o Message: Information or message that the
source wants to convey. Messages can be
text, image, video or other formats.

¢ Channel: Media or means used to transmit
messages from sources to recipients.
Channels can be print, electronic, or face-
to-face.

e Recipient: The person or party receiving
the message from the source. Recipients
can be individuals, groups, or
organizations.

The process of information transfer
starts from the source who wants to send a
message to the recipient. The source then
sends the message via a selected channel,
such as email, telephone or social media. The
message is then received by the recipient,
who then processes the information
according to their needs.

The transfer of information can be
influenced by various factors, such as the
clarity and accuracy of the message
conveyed, the quality of the communication
channel used, and the ability of the recipient
to understand and process the information.
In the context of social interaction, the
transfer of information occurs when
individuals exchange information, either
through verbal or nonverbal communication.
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The transfer of information in social
interaction can help individuals understand
the views or opinions of others, and build
better and closer relationships with others
(Rahmadani, Yusmansyah, & Widiastuti,
2018).

3. Instagram

Social media is a digital platform that
enables users to interact with each other,
share content, and create and build social
networks via the internet (Gilindiiz, 2017).
Social media allows users to create personal
profiles, send messages, share content, and
engage in discussions and other activities
with other users around the world. Social
media is an online media, with its users can
easily participate, share and create content
including blogs, social networks, wikis,
forums and virtual worlds. Blogs, social
networks and wikis are the most common
forms of social media used by people around
the world (Purbohastuti, 2017).

Some examples of popular social
media platforms include Facebook,
Instagram, Twitter, LinkedIn, YouTube and
TikTok. Each social media platform has
different features and functionality, but all of
them aim to facilitate social interaction and
exchange of information between users.

Social media has become an
important part of modern life and has a
significant impact on today's culture and
society (Abbas, Aman, Nurunnabi, & Bano,
2019). Social media enables individuals to
connect with people from various
backgrounds, build social networks, and
participate in various forms of social and
political activity (Boykoff & Yulsman, 2013).
Social media is one of the developments in
digital technology that uses the internet to
make it easier for someone to communicate
with people regardless of their location.
Making many people like, in fact, almost
everyone owns and uses social media (Putra
& Yasa, 2019).

However, social media also has
negative impacts, such as privacy and
security risks, the spread of false information
or hoaxes, and the pressure to create a
perfect self-image and continuously update
social media profiles (Appel, Grewal, Hadi, &
Stephen, 2020). Therefore, it is important for
social media users to use the platform wisely

and consider the impact it has on their
mental health and well-being.

Instagram is an image and video-
based social media platform that allows
users to share photos and short videos with
their followers or with the public in general.
Instagram was founded in 2010 by Kevin
Systrom and Mike Krieger, and since then
has become one of the most popular social
media platforms in the world (Shafer,
Johnson, Thomas, Johnson, & Fishman,
2018).

According to the use of Instagram as
learning communication is a new
phenomenon in the use of social media,
because it usually uses group
communication, public communication, or
interpersonal communication (Sari, 2017).
Instagram was originally designed as a
photo-sharing application, but has since
developed into a more sophisticated
platform with a variety of features and
functions. Users can upload photos and
videos, add filters and visual effects, add text
and stickers, and share temporary stories
that last 24 hours.

Instagram also allows users to follow
other accounts and connect with other users
through various forms of social interaction,
such as likes, comments and direct messages.
This platform has become popular among
celebrities, influencers and businesses who
use this platform to promote their brand and
build their reach.

The tendency to use gadgets
excessively and inappropriately will make a
person indifferent to their environment both
in the family and in society (Deshpande,
2013). Instagram also has a business tool
that allows business owners to create a
business profile, add contact and address
information, and use advertising features to
promote their products and services.
Instagram is constantly developing new
features and functions, and is one of the most
innovative and popular social media
platforms in the world.

4. The Process of Social Interaction
Occurs
Social interaction can occur in
various ways. The following are some of the
ways social interaction occurs:

Face-to-face: The most common social
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interactions in everyday life are face-to-face,

such as talking to friends, family, or
colleagues at work.

1) Remote communication: Social
interaction can also occur through
remote communication, such as
telephone, text message, email or video
chat.

2) Social media: In the digital era, social
interaction can occur through social

media, such as Facebook, Twitter,
Instagram, and others. Social
interactions on social media often

involve interactions between people
who have never met before.

3) Joint activities: Social interaction can
occur through activities carried out
together, such as playing sports with
friends or joining a club or organization.

4) Social events: Social events, such as
parties, weddings, or school reunions,

can also be places where social
interaction occurs.
Social interaction can occur

spontaneously or planned, and can influence
the feelings, attitudes, and actions of the
individuals or groups involved. Engaging in
positive and productive social interactions
can enrich a person's social and emotional
life, while engaging in negative social
interactions can lead to conflict and stress.

5. How Social Interaction Works on
Social Media

Social interaction on social media
involves various ways, such as comments,
likes, direct messages, and interaction
through the same group or page. The
following are some of the ways social
interaction works on social media:
Comments: Commenting on other people's
posts is the most common way to interact on
social media. Comments can be opinions,
endorsements, or criticisms of other people's
posts, and can spark deeper discussion or
debate.

Like: The act of "like" or "like" on
other people's posts or comments is also
how social interaction works on social
media. "Like" can show appreciation or
approval of the post or comment.

Direct messages: Direct messages
allow social media users to interact privately
with others without being seen by the public.

Direct messages can be used to start a
conversation, send private messages, or
answer questions that you don't want to
share publicly.

Interaction through the same group
or page: Joining the same group or page
allows social media users to interact with
people who share the same interests or
goals. Interaction within groups or pages can
spark discussion and collaboration between
group members. Social interaction must be
fulfilled, if this is experiencing obstacles then
dissatisfaction will arise in the form of
anxiety, fear, and excessive emotions. As
social beings, humans need interaction
between themselves and their environment
and other people within the scope of their
lives (Yohanna, 2020).

In addition, social media also allows
users to share content, such as photos,
videos or articles, which can trigger social
interactions (Jiang & Ngien, 2020). Social
media users can share their own thoughts,
opinions or experiences, and solicit
responses or reactions from other users.
However, social interactions on social media
can also have negative impacts, such as the
emergence of online bullying, negative
effects on mental health, and privacy issues.
Therefore, it is important for social media
users to use social media wisely and
responsibly.

6. Relations Social Interaction With
Information Transfer

The relationship between social
interaction and information transfer is very
close. In social interaction, individuals can
exchange information, such as ideas,
experiences, and knowledge. In this context,
information transfer occurs when
individuals share information with others in
social interactions.

For example, in discussions or
conversations, individuals can exchange
information to gain a better understanding of
a particular topic or problem. In joint
activities, such as group discussions or
business meetings, the transfer of
information can help individuals achieve
common goals more effectively.

In addition, the transfer of
information can also occur in social
interactions on social media. Social media
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users can exchange information through
comments, direct messages, or share content
such as articles, videos or photos.

In a business context, the transfer of
information through social interaction can be
very important in building relationships with
potential customers or clients. Good social
interactions can help build customer trust
and loyalty, and can help promote certain
brands or products (Cardoso et al., 2022).

However, the transfer of information
can also have a negative impact on social
interactions. For example, inaccurate or
incorrect information can be spread through
social interactions, which can harm the
reputation of individuals or businesses.
Therefore, it is important for individuals to
ensure that the information they share is
accurate and reliable.

7. Social Interaction Relations and
Information Transfer on the
@Rabbitholeid Account

Social interaction through comments
on Instagram occurs when Instagram users
comment on other people's posts. Comments
can contain various types of information,
ranging from responses to posts, opinions or
opinions regarding the topics discussed, or
even questions. When someone comments
on other people's Instagram posts, it can
trigger social interaction between these
Instagram users. The person receiving the
comment can respond by sharing their
opinion or additional information, or even
invite further discussion.

The social interaction that occurs
through comments on Instagram can help
build community and establish closer
relationships between Instagram users.
Comments conveyed can provide support or
appreciation to others, and can help
strengthen relationships between
individuals or groups. In addition, social
interaction through comments on Instagram
can also help promote certain brands or
products. Positive comments from Instagram
users can help strengthen a brand or
product's reputation, and can help generate
interest from potential customers.

However, social interactions through
comments on Instagram can also have a
negative impact, especially if the comments
are inappropriate or offensive (Bozzola et al.,

2022). Inappropriate comments can lead to
debate or conflict, and can damage the
reputation of Instagram users.

Therefore, it is important for
Instagram users to consider the effect of
comments before sending them. It is
important to ensure that the comments
submitted do not harm others, and contain
information that is accurate and useful for
others (Hirose, 2022). Social interaction and
the transfer of information through
comments on social media are closely
related. Comments are one of the most
common forms of social interaction on social
media, and are often used to exchange
information.

The @Rabbitholeid account uses
several interaction methods to initiate an
information transfer. Some of these
interaction methods as mentioned in the
points above such as through comments,
DMs, likes, or other interactions such as
when the account obtains opinion responses
through the Instagram story feature.

Figure 1. Instagram account @Rabbitholeid
< rabbitholeid =

=

Pty 38+

"

1.421
Postingan

1JT 3
Pengikut Mengikuti

Rabbit Hole

Peralatan Bayi/Peralatan Anak

Pembuat buku bayi & anak (0-7 tahun).

Cerita & ilustrasi disesuaikan perkembangan anak.
Senin - Jumat jam 9-16

PEMBELIAN BUKU @ =00

<22 linktr.ee/rabbitholeid

ﬁ}:‘) Diikuti oleh arifka_mahmudi, yennierianingsih, dan 50
lainnya

3 Lihat Toko

o) = ]
<APg

ap by “o
High Contrast Rabbit Hole 2 Papa 2

Furthermore, as in the formulation of
the problem, the thing that is highlighted is
when the account owner @Rabbitholeid and
his followers exchange opinions through the
comments  column. When  someone
comments on a post on social media, they
may share information, ideas or experiences
related to the topic discussed in the post. In
this case, the transfer of information occurs
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when individuals exchange information in
the form of comments.

For example, in a post about
parenting and the experience of being a
parent create responses from people. Others
who read the comments may gain new
information about parenting styles and can
apply this to their future parenting styles. In
addition, comments can also trigger deeper
discussions or debates between individuals.
In this case, individuals can exchange
information and their views on certain
topics, and can learn from each other from
different points of view.

However, the transfer of information
through comments on social media can also
have a negative impact (Huang, 2021).
Inappropriate or inappropriate comments
can create unnecessary conflict or debate.
Inaccurate or unsubstantiated comments can
also spread widely and spread
misinformation.

Therefore, it is important for
individuals to consider the effect of their
comments before posting them on social
media. It is important to ensure that the
comments provided do not harm others, and
contain information that is accurate and
useful for others.

CONCLUSION

Social interaction can occur directly
through face-to-face communication, or
through social media and technology that
allows remote interaction. Social interaction
can also involve various forms of behavior,
such as verbal and nonverbal
communication, along with physical
gestures, facial expressions and eye contact.

The @Rabbitholeid account uses
several interaction methods to initiate an
information transfer. Some of these
interaction methods as mentioned in the
points above such as through comments,
DMs, likes, or other interactions such as
when the account obtains opinion responses
through the Instagram story feature.
Furthermore, as in the formulation of the
problem, the thing that is highlighted is
when the account owner @Rabbitholeid and
his followers exchange opinions through the
comments  column. When  someone
comments on a post on social media, they
may share information, ideas or experiences

related to the topic discussed in the post. In
this case, the transfer of information occurs
when individuals exchange information in
the form of comments.

REFERENCES

Abbas, ., Aman, ]., Nurunnabi, M., & Bano, S.
(2019). The Impact of Social Media on
Learning Behavior for Sustainable
Education: Evidence of Students from
Selected Universities in Pakistan.
Sustainability, 11(6), 1683.
https://doi.org/10.3390/su11061683

Appel, G., Grewal, L., Hadi, R., & Stephen, A. T.
(2020). The future of social media in
marketing. Journal of the Academy of
Marketing  Science, 48(1), 79-95.
https://doi.org/10.1007/s11747-019-
00695-1

Astuti, D., & Istiyanto, B. (2019). PERAN
MEDIA SOSIAL INSTAGRAM DALAM
INTERAKSI SOSIAL ANTAR KARYAWAN
BANK BTPN BUMIAYU. jurnalisa, 5(2),
211-222.
https://doi.org/https://doi.org/10.242
52 /jurnalisa.v5i2.9806

Boykoff, M. T., & Yulsman, T. (2013). Political
economy, media, and climate change:

sinews of modern life. Wiley
Interdisciplinary ~ Reviews:  Climate
Change, 4(5), 359-371.

https://doi.org/10.1002 /wcc.233
Bozzola, E., Spina, G., Agostiniani, R., Barni, S,,
Russo, R, Scarpato, E. ... Staiano, A.
(2022). The Use of Social Media in
Children and Adolescents: Scoping
Review on the Potential Risks.
International Journal of Environmental
Research and Public Health, 19(16),

9960.
https://doi.org/10.3390/ijerph191699
60

Cardoso, A., Gabriel, M. Figueiredo, ],

Oliveira, I, Régo, R, Silva, R,
Meirinhos, G. (2022). Trust and Loyalty
in Building the Brand Relationship with
the Customer: Empirical Analysis in a
Retail Chain in Northern Brazil. Journal
of Open Innovation: Technology, Market,
and Complexity, 8(3), 109.
https://doi.org/10.3390/joitmc803010
9

Cattell, V., Dines, N., Gesler, W., & Curtis, S.
(2008). Mingling, observing, and

78



lingering: Everyday public spaces and
their implications for well-being and
social relations. Health & Place, 14(3),
544-561.
https://doi.org/10.1016/j.healthplace.2
007.10.007

Chen, X. (2019). Culture and shyness in
childhood and adolescence. New Ideas
in Psychology, 53, 58-66.
https://doi.org/10.1016/j.newideapsyc
h.2018.04.007

Cheung, S. Y., & Ng, K. Y. (2021). Application
of the Educational Game to Enhance

Student  Learning.  Frontiers in
Education, 6.
https://doi.org/10.3389/feduc.2021.62
3793

Creswell, J. W, & Creswell, ]J. D. (2018).
Research Design: Qualitative,
Quantitative, and Mixed Methods

Approaches (5th ed.). Thousand Oaks,
California: SAGE Publications, Inc.

Daniel, E. (2016). The Usefulness of
Qualitative and Quantitative
Approaches and Methods in

Researching Problem-Solving Ability in
Science Education Curriculum. Journal
of Education and Practice, 7(15), 91-
100. https://doi.org/2222-288X

Dwivedi, Y. K., Hughes, L., Baabdullah, A. M.,
Ribeiro-Navarrete, S., Giannakis, M., Al-
Debei, M. M,, ... Wamba, S. F. (2022).
Metaverse beyond the hype:
Multidisciplinary =~ perspectives  on
emerging challenges, opportunities, and
agenda for research, practice and
policy.  International  Journal of
Information Management, 66, 102542.
https://doi.org/10.1016/j.ijinfomgt.20
22.102542

Ghahtarani, A., Sheikhmohammady, M. &
Rostami, M. (2020). The impact of social
capital and social interaction on
customers’ purchase intention,
considering knowledge sharing in social
commerce context. Journal of Innovation
& Knowledge, 5(3), 191-199.
https://doi.org/10.1016/j.jik.2019.08.0
04

Giindiiz, U. (2017). The Effect of Social Media
on Identity Construction. Mediterranean
Journal of Social Sciences, 8(5), 85-92.
https://doi.org/10.1515/mjss-2017-
0026

Haleem, A., Javaid, M., Qadri, M. A., & Suman,
R. (2022). Understanding the role of
digital technologies in education: A
review. Sustainable Operations and

Computers, 3, 275-285.
https://doi.org/10.1016/j.susoc.2022.0
5.004

Hirose, A. (2022). How to Manage Instagram
Comments (Delete, Pin, and More!).

Retrieved from www.hootsuite.com
website:
https://blog.hootsuite.com/instagram-
comments/

Huang, P. (2021). How Malicious Comments
on Social Media Has a Huge Impact on
the Negative Attitude Toward Women.
https://doi.org/10.2991/assehr.k.2110
20.203

Jiang, S., & Ngien, A. (2020). The Effects of
Instagram Use, Social Comparison, and
Self-Esteem on Social Anxiety: A Survey
Study in Singapore. Social Media +

Society,  6(2), 205630512091248.
https://doi.org/10.1177 /20563051209
12488

Lubis, [, & Hasudungan, A. N. (2022).
Yamin’'s sociocultural and mythical
creation of colonized Indonesia by the
Dutch for 350 years. Malala, 10(13),
38-55.
https://doi.org/10.11606/issn.2446-
5240.malala.2022.195498

Manurung, F. W. (2023). The Effectiveness of
Using Picture as Media Towards
Students ’ English Speaking Skills.
Education & Learning, 3(1), 20-25.
https://doi.org/https://doi.org/10.572
51/el.v3il.725

Modarress, B., Ansari, A., & Thies, E. (2014).
The Impact of Technology Transfer
through Foreign Direct Investment in
Developing Nations: A Case Study in the
United Arab Emirates. International
Journal of Economics and Finance, 6(7).
https://doi.org/10.5539/ijef.v6n7p108

Ningsih, L., Hasudungan, A. N., & Nababan, S.
A. (2022). MAMA PAPUA’S ROLE IN
THE SOCIO-ECONOMIC SOCIETY: CASE

STUDY OF THE DANI TRIBE IN
JAYAWIJAYA REGENCY, PAPUA,
INDONESIA. Revista Direito e
Sexualidade, 3(1), 167-182.
https://doi.org/10.9771 /revdirsex.v3il
47693

79



Nofindra, R. (2019). INGATAN, LUPA DAN
TRANSFER DALAM BELAJAR DAN
PEMBELAJARAN. Jurnal Pendidikan
Rokania, 4(1), 21-34. Retrieved from
https://e-
jurnal.stkiprokania.ac.id/index.php/jpr
/article/view/188

Pratama, B. A, & Sari, D. S. (2020). Dampak
Sosial Intensitas Penggunaan Media
Sosial Terhadap Kesehatan Mental
Berupa Sikap Apatis di SMP Kabupaten
Sukoharjo.  Gaster, 18(1), 65-75.
https://doi.org/10.30787 /gaster.v18il.
487

Purbohastuti, A. W. (2017). EFEKTIVITAS
MEDIA SOSIAL SEBAGAI MEDIA
PROMOSI. Tirtayasa Ekonomika, 12(2),
212-231.
https://doi.org/10.35448/jte.v12i2.445
6

Putra, G. L. A. K, & Yasa, G. P. P. A. (2019).
KOMIK SEBAGAI SARANA KOMUNIKASI
PROMOSI DALAM MEDIA SOSIAL.
Jurnal Nawala Visual, 1(1), 1-8.
https://doi.org/10.35886 /nawalavisual
vlil.l

Rahmadani, K., Yusmansyah, & Widiastuti, R.
(2018). Hubungan Intensitas
Penggunaan  Smartphone  dengan
Interaksi Sosial Teman Sebaya Pada
Siswa SMA.  Jurnal Universitas
Lampung : Procedia Sosial Behavioral
Sciences Turkish, 9(1), 1-16. Retrieved
from
http://jurnal.fkip.unila.ac.id/index.php
J/ALIB/article/view /20045

Sapoetri, A, & Pannindriya, S. T. (2019).
GELIAT INTERAKSI SOSIAL DOKTER
MASA KINI MELALUI MEDIA SOSIAL
INSTAGRAM. Bricolage : Jurnal Magister
IImu Komunikasi, 5(02), 121-140.
https://doi.org/10.30813 /bricolage.v5i
2.1884

Savolainen, R. (2017). Information sharing
and knowledge sharing as
communicative activities. Information
Research, 22(3), 767. Retrieved from
https://files.eric.ed.gov/fulltext/EJ115
6371.pdf

Shafer, S., Johnson, M. B, Thomas, R. B,
Johnson, P. T., & Fishman, E. K. (2018).
Instagram as a Vehicle for Education.
Academic Radiology, 25(6), 819-822.
https://doi.org/10.1016/j.acra.2018.03

.017

Tanjung, Y., Hardiyansyah, M. R, & Nababan,
S. A. (2022). Malay Deli in North
Sumatra: History and Today’s Existence.
Journal of Education, Society &
Multiculturalism, 3(1), 115-131.
https://doi.org/10.2478/jesm-2022-
0007

Thomas, E. F, McGarty, C, & Mavor, K.
(2016). Group interaction as the
crucible of social identity formation: A
glimpse at the foundations of social
identities for collective action. Group
Processes & Intergroup Relations, 19(2),
137-151.
https://doi.org/10.1177/13684302156
12217

Yohanna, A. (2020). The influence of social
media on social interactions among
students. Indonesian Journal of Social

Sciences, 12(2), 34.
https://doi.org/10.20473 /ijss.v12i2.22
907

80



