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Abstract 
Indonesia is one of the countries with the largest Muslim population in the world that 
has great potential to develop halal tourism. The purpose of this study is to analyze 
the development of halal tourism in Sabang City based on the potential, cultural and 
religious influence in Sabang City, the suitability and availability of tourist facilities 
in meeting the needs of Muslim tourists, as well as the promotion and marketing 
system of halal tourism in Sabang City in the domestic and international markets. The 
research method used in this study is qualitative research using descriptive analysis. 
The results of the study show that Sabang City has the potential for natural, nautical, 
religious, heritage, culinary, tourist villages, and artificial tourism for the 
development of halal tourism that respects Islamic values. Aceh's culture, which is 
thick with Islamic religious values, affects the development of halal tourism in Sabang 
City by ensuring that all aspects of tourism are in accordance with Islamic law 
including dress rules on the beach, halal food, and the availability of places of worship 
in tourist destinations. The existence of facilities that suit the needs of Muslim tourists, 
such as tourist attractions, halal-certified inns and restaurants, Islamic banking 
services, worship facilities and transportation facilities that comply with sharia 
principles further strengthens the attractiveness of Sabang City as a halal tourist 
destination. Promotional activities carried out by tour managers increase the 
acceptance, purchase, and loyalty of tourism products through international 
promotions such as Sail Sabang and Sabang Marine Festival, as well as domestic 
promotions with government support, social media marketing, and cooperation with 
travel. 
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INTRODUCTION 

The increasing tourism activities from 
a halal perspective around the world has 
led to a trend in the industry that aims to 
attract Muslim tourists, known as halal 
tourism(Battour et al., 2018). The global 
phenomenon of halal tourism has become 
increasingly significant due to the growth of 
the Muslim population around the world 
and the shift in consumer preferences 
towards a more holistic and religious value-
based travel experience (Mustafayeva et al., 
2012). Currently, all countries that are the 
center of halal tourism continue to improve 
their reputation so that the halal industry 
can increase every year and have a 
significant impact on economic growth. 
This is because the halal tourism sector is 

one of the halal industries that has 
experienced positive growth. (Bahrudin, 
2022).  

Indonesia is one of the countries with 
the largest Muslim population in the world 
that has great potential to develop halal 
tourism (Mahardika, 2020). Given the 
availability of the physical environment, 
cultural and artificial attractions, and the 
existence of the largest Muslim population 
in the world, halal tourism has the potential 
to play a role in economic development in 
Indonesia (Rusli et al., 2019). The 
development of tourism with the concept of 
halal in Indonesia has become a trend with 
many tourist attractions competing in 
creating and improving their tourist 
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attractions into halal tourism so that 
Muslim tourists will feel safer when visiting 
(Jannah et al., 2021). This is proven by 
Indonesia, which is ranked first as the 
World's Best Halal Tourism Destination 
according to the 2023 Global Muslim Travel 
Index (GMTI), beating 140 other countries 
(Mahardika, 2020). In this halal tourism 
activity, Islamic values that are trusted and 
embraced by Muslims are used as a 
reference in the development of these 
tourism activities. The value of Islamic 
sharia as a belief and belief embraced by 
Muslims is the basic reference in building 
tourism activities (Dwi, 2022). 

Oktadiana et al., (2016) Halal tourism 
refers to products, recreation, leisure and 
social purposes that align with Islamic 
teachings or Muslim-friendly principles. 
Halal tourism is one part of the tourism 
industry that provides services for Muslim 
tourists and refers to Islamic values and 
norms, both provided by the community, 
entrepreneurs or the government that has 
fulfilled sharia provisions (Suryanto & 
Kurniati, 2020). In addition, halal tourism is 
an essential sector in tourism marketing 
activities, because there is a difference in 
perception between Muslim tourists and 
non-Muslim tourists when visiting halal 
tourist destinations. (Vargas-Sánchez & 
Moral-Moral, 2018). 

Halal tourism is the fastest-growing 
sector in the global travel industry (Rahman 
et al., 2020). . Islamic sharia values, as a 
belief embraced by Muslims, are the basic 
reference in building tourism activities. 
Halal tourism emerged due to Muslim 
tourists' needs by Islam's teachings that 
must be fulfilled when carrying out tourism 
activities, which is actualised through the 
concept of halal tourism. Halal tourism 
ensures the availability of basic needs for 
Muslims so they continue to carry out 
activities and worship according to sharia, 
while in halal tourist destinations (Dwi, 
2022). 

A tourist continuously learns and 
discovers new things during a visit to a 
tourist attraction, such as the culture, 

traditions, food, and facilities of the place 
visited (Henderson, 2015). One of them is 
Muslim tourists who are not only looking 
for destinations that meet their basic needs, 
such as halal accommodation and sharia-
compliant food, but also looking for an in-
depth experience to understand culture and 
history that is in line with their beliefs 
(Suhandi, 2023). Tourists also tend to 
observe cultural, historical, and religious 
norms and beliefs in the area they visit. This 
is inseparable from the paradigm in 
people's consumption patterns, where more 
individuals consider aspects of religiosity in 
their tourism activities.  

One of Indonesia's potential halal 
tourism destinations is the city of Sabang, 
which is located at the northwestern tip of 
Aceh. Sabang is a city in Indonesia famous 
for its natural beauty. It has excellent 
potential to become a top destination for 
tourists, including Muslim tourists looking 
for a tourism experience based on Islamic 
principles (Rangkuti et al., 2021). . Tourist 
attractions such as beaches, islands, and 
mountains. Muslim tourists can enjoy the 
sea without having to worry about violating 
Islamic law (Kasmaniar et al., 2023).  

The more tourists are interested in 
halal tourism, the more promising it is 
predicted to be for sustainable 
development. This shows that the 
development of halal tourism in Kora 
Sabang is very rapid.  

The development of halal tourism 
will increase business activities to produce 
significant social, cultural, and economic 
benefits for a country (Jaelani, 2016). 

In addition, the Sabang City 
government must also play a significant 
role in the development of halal tourism, 
namely by issuing various policies and 
programs that support making Sabang a 
leading halal tourism destination. 
Therefore, the purpose of this study is to 
analyze the development of halal tourism in 
Sabang City based on the potential, 
suitability and availability of tourist 
facilities in meeting the needs of Muslim 
tourists, the promotion and marketing 
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system of halal tourism in Sabang City in 
the domestic and international markets as 
well as the influence of culture and religion 
in the development of Islamic tourism in 
Sabang City.  

 
RESEARCH METHODS 

This research was conducted in the 
city of Sabang, Aceh, Indonesia, which is 
located at the coordinates of 05∘ 46' 28" – 05∘ 
54' 28" North Latitude (LU) and 95∘ 13' 02" – 
95∘22' 36' East Longitude (BT). The research 
method used in this study is qualitative 
research using descriptive analysis. This 
research is descriptive qualitative research 
because it aims to describe and tends to use 
analysis. The data sources used in this study 
consist of primary data sources obtained 
through observation using observation 
guidelines and through interviews with 
tourists, tourism managers and the 
surrounding community. Meanwhile, 
secondary data sources are obtained from 
written data or literature related to 
documentation research, books and other 
scientific works. In addition, the data 
analysis in this study utilises an interactive 
framework from Miles and Huberman 
(1992) consisting of 3 implementation steps: 
data reduction, data presentation and 
conclusion drawn. 
 
RESULTS AND DISCUSSION 
Potential of Halal Tourism in Sabang City 

Sabang City is also part of Aceh, 
which applies Islamic law, especially in 
tourism. Sabang City consists of five (5) 
islands: Weh Island, Klah Island, Rubiah 
Island, Seulako Island and Rondo Island, 
and a cluster of stone islands in North 
Panthee. Weh Island is the largest island 
and the only island used as a settlement, 
while Rondo Island is one of the outermost 
islands, which is +15.6 km from Weh Island. 
Sabang City is divided into two sub-
districts, Sukajaya District and Sukakarya 
District, into 18 Gampongs (villages).  

The Ministry of Tourism (2012) 
defines Halal tourism as tourism that 
prioritises Islamic values in every activity.  

Based on the interview results, it was 
also explained that halal tourism in Sabang 
City is not only halal in name but also in 
practice. Sabang City has also implemented 
rules based on Islamic law. Both tourist 
destination sectors must uphold Islamic 
syariah values: not wearing minimal clothes 
for local and foreign tourists.  

In addition, there are places of 
worship everywhere, and every food or 
culinary item is guaranteed to be halal. The 
lodging sector can not accommodate 
unmarried tourists and prohibits mixing 
between men and women. Therefore, the 
government has also appealed to uphold 
Islamic sharia, both for foreign tourists and 
non-Muslims, to appreciate local culture 
and customs. 

Based on the results of observations in 
the field, there is much potential for halal 
tourism, which is as follows: 

 
Potential Natural Resources 

Sabang City has great potential for 
tourism development. It is surrounded by 
mountains and beautiful green plants, 
giving Sabang City a very beautiful 
panorama. One of the natural tourist 
destinations that can be enjoyed is Lake 
Aneuk Laot, which has a lake atmosphere 
that is still so beautiful, with calm and clean 
water. Lake Aneuk Laot is located in the 
Sukakarya sub-district, which is 4 km from 
the centre of Sabang. 

The lake's surface area is 61.6 ha with 
an average depth of 29 meters in 2000. There 
are protected forests in the Western and 
Southern Hemispheres of the lake, while 
the rest are settlements and plantations. The 
area of the rain catchment is about 5.25 km2. 
With its beauty still maintained, Lake 
Aneuk Laot has the potential to be 
developed as a halal tourism site. Therefore, 
the potential of natural resources, namely 
Lake Aneuk Laot, can become a halal 
tourism location with the construction and 
addition of several facilities needed by 
tourists. 
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Potential for Marine Tourism 
Sabang City is surrounded by the sea 

of the Malacca Strait in the North, the 
Indian Ocean in the South, the Malacca 
Strait in the East and the Indian Ocean in the 
West, which makes it one of the tourism 
potentials that can be developed. The 
underwater scenery of Sabang City is also 
superior to other tourist attractions in the 
city of Aceh.  

The potential of marine tourism is 
well developed with the services of tourism 
actors in each beach destination, such as 
snorkelling and diving. Some marine 
tourism destinations tourists can visit are 
Iboih Beach, Rubiah Island, Ujong Kareung 
Beach, Anoi Itam Beach and Sumur Tiga 
Beach. There are still many other potential 
marine tourism sites in Sabang City. The 
beach, which is used as a tourist attraction, 
is maintained in cleanliness and beauty 
because there is no garbage around the 
tourist attraction. 

 
Potential for Religious Tourism 

The city of Sabang has implemented 
the Islamic Sharia qanun so that the area is 
known as the porch of Mecca. This can be seen 
from the lives of people not far from Islamic 
values, making many tourists curious about 
Islamic Sharia in Aceh. One of the religious 
tourist attractions that is known to many 
public imaginations is the Baiturrahman 
Grand Mosque. Not only that, in Sabang 
City, the potential for religious tourism is 
the same as that in Aceh. Sabang has its 
destination to be promoted; one of the 
religious tourism destinations in Sabang is 
the Great Mosque of Babussalam, which 
Muslim tourists can use for religious 
tourism. 

 
Heritage Tourism Potential 

Heritage tourism is a trip to visit 
places with an important history. Sabang 
City has a long history that makes many 
things possible to advance halal tourism in 
Sabang City. Based on the observation 
results, the heritage in Sabang City is the 
Tomb of Aulia Pria Laot, the Japanese 

Monument, the Japanese Defence Fort Anoe 
Itam, the Japanese Reconnaissance Fort 
Ujung Asam Sabang Fair, the Japanese 
Defence Fort in the middle of Jalan Sabang 
Fair, and Sabang Hill. With the potential for 
heritage tourism, this can be developed by 
the surrounding community and the 
government to introduce the history 
contained in Sabang City, so that tourists 
who visit also do historical tourism in the 
city. 

 
Sabang's Culinary Potential 

Culinary tourism is an activity carried 
out by many people in food and beverage 
needs, while culinary is the food and 
beverages eaten. Culinary is an enjoyable 
activity for tourists who visit tourist 
attractions. Sabang City has the 
characteristics of Sabang City Mie Sedaap 
Kuniler, Rujak 0 Kilometres, Coffee, 
Chocolate Chips, Grilled Octopus, Sabang 
Bapia and other culinary. Sabang City can 
also be developed as a halal tourism 
destination with halal-accredited food 
through its culinary potential. 

 
Potential of Tourism Village 

Tourism villages are activities that 
offer an overall atmosphere that highlights 
the village's authenticity, such as beautiful 
natural scenery, culinary, souvenirs, 
homestays, etc. A tourist village invites 
tourists to visit the village, see it, and learn 
about its authenticity through its 
uniqueness and potential. 

Sabang City has the potential as a 
tourist village, such as Aneuk Laot village 
with the direction of a traditional or cultural 
tourism village, Iboih village as a water 
tourism village suitable for diving lovers 
because it has the beauty of underwater 
nature, Anoi Itam village as a historical 
tourism village, Jaboi village as an 
adventure tourism village because it has 
protected forests and volcanoes as a capital 
and Krueng Raya village, and Ujong 
Kareung village, which has beautiful 
beaches.  

 



https://jurnal.unimed.ac.id/2012/index.php/tgeo/article/view/68436 
https://doi.org/ 10.24114/tgeo.v14i1.68436 (Vol. 14 No. 1 – 2025) 
e-ISSN: 2622-9528 p-ISSN: 2301-606X                                        
 

 
Geographical Perspective | 96 

Artificial Tourism Potential 
Artificial tourist destinations are 

tourist destinations that are intentionally 
created or created by humans to be used as 
tourist attractions. Sabang City has great 
potential for the development of the 
tourism industry. 

With the condition of the strategic 
Sabang area, namely as the beginning of the 
boundary or the most extreme area of the 
island of Sumatra and is also often referred 
to as Kilometre Zero. In Sabang City, the 
Kilometre Zero monument was also built, 
so many visitors visit the monument to take 
photos and capture portraits of the 
Kilometre 0 monument building. Therefore, 
this potential is very suitable for further 
development because this is a characteristic 
of Sabang City and is only found in Sabang 
City. 

 
The Influence of Culture and Religion in 
the Development of Islamic Tourism 
(Halal Tourism) in Sabang City 

The global tourism industry has 
become a highly competitive market, and 
understanding international tourists' needs, 
interests, demands, and behaviours plays 
an important role in developing tourist 
destinations in Indonesia. The Indonesian 
government has designated ten regions as 
halal tourism centres, one of which is Aceh 
Province (Alananzeh et al., 2018d).  

The people of Aceh, especially in 
Sabang, have made Islam their guideline for 
life. This is evidenced by a legal basis for 
implementing Islamic Shari'a in Law No. 44 
of 1999 and Law No. 18 of 2001 (Hardi, 
2017).  . In Law No. 44, Islamic shari'a 
explains that all aspects must be based on 
Islamic teachings. In Law Number 18, it is 
stated that the Sharia Court will implement 
Islamic shari'a, which is based on the qanun 
first. Qanun is a regulation made by the 
Aceh government to implement Islamic 
shari'a for Muslims in the Nanggroe Aceh 
Darussalam area, including the Sabang City 
area. 

Sabang City is a small island at the tip 
of Sumatra Island, located in the Nanggroe 
Aceh Darussalam area, which has many 
marine tourist attractions that local and 
foreign tourists highlight. The arrival of 
tourists to Sabang City causes a mixture of 
foreign culture with the culture already 
inherent in the people of Sabang City. The 
culture brought by tourists is undoubtedly 
contrary to Islamic law, for example, in the 
way of dressing and behaving, which, 
according to the surrounding community, 
is contrary to daily habits. Some do not 
contradict Islamic law, such as tourists who 
understand the area of tourist attractions 
they will visit. 

The city of Sabang, with its polarity of 
Muslim culture and religious practices, is 
known as a halal tourism destination. The 
term halal tourism developed along with 
the development of the global Islamic 
economy, then changed to the term sharia 
tourism, and in recent years has shifted to 
the term halal travel. These two terms 
(sharia and halal tourism) can be used 
simultaneously because they have the same 
substance and dimension as part of the five 
types of Islamic law (mandatory, sunnah, 
mubah, makruh, and haram), which in 
principle are derived from sharia terms 
(Jafari & Scott, 2014). 

Acehnese culture, which is thick with 
Islamic religious values, affects the 
development of halal tourism in Sabang 
City. The tourism sector based on Islamic 
religious values is known as halal tourism. 
Halal tourism is part of the tourism 
industry and is aimed at tourists, especially 
Muslim tourists. In general, the term halal 
tourism upholds cultural and Islamic 
values without losing the uniqueness and 
originality of the region (Jaelani, 2017). As 
part of the province of Aceh that has special 
autonomy in the implementation of Islamic 
law, Sabang City integrates Islamic 
principles in tourism development, 
ensuring that all aspects of tourism, from 
accommodation to food, are by Islamic 
sharia (Sukma Irdiana et al., 2021). This 
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creates a comfortable and satisfying 
experience for Muslim tourists and has a 
positive impact on economic growth and 
the preservation of local culture. 

The development of halal tourism in 
Sabang City has considered Islamic ethics 
and the uniqueness of local culture. The 
development of halal tourism has generated 
considerable enthusiasm from tourists. 
Halal tourism is considered a basic need for 
tourists as adherents of a belief, and also 
maintains the value of local cultural 
traditions (Alananzeh et al., 2018c). 

This is supported by the interviews 
conducted with tourism managers in the 
Iboih area, who explained that they provide 
regulations for tourists visiting the Iboih 
area. The rules are that foreign tourists are 
not allowed to wear minimal clothes in 
beach areas where there are many visitors, 
and if there are foreign tourists who are 
dressed in minimal clothes, they will be 
reprimanded for wearing minimal clothes 
in public places. In addition, couples who 
are not muhrim are not allowed to stay in 
the area.  

The development of halal tourism in 
Sabang City allows tourists to carry out 
religious obligations and promote the 
culture of Sabang City based on Islamic 
shari'a while gaining broader knowledge 
and economic, social, and cultural benefits. 
Tourists are urged to adhere to local 
customs, such as dressing modestly and 
respecting the rules on beaches and public 
places. The existence of facilities such as 
mosques and halal food, as well as the 
friendliness of the locals, further increases 
the attractiveness of Sabang City as a halal 
tourist destination. The integration of 
Islamic culture and principles in tourism 
not only meets the needs of Muslim tourists 
but also supports economic growth and 
strengthens relations between nations. 
Thus, Islamic tourism emerges as an answer 
to the needs of Muslim populations who 
want to stay in their cultural and religious 
environment while on vacation so that 
people in the shade of Islamic shari'a can 

live peacefully with tourists (Suid et al., 
2018). 

 
Suitability and Availability of Available 
Tourism Facilities to the Needs of Muslim 
Tourists in Sabang City 
Suitability of Tourist Attractions 

Tourism development in Sabang 
involves not only the government but also 
various parties that contribute to the 
development of halal infrastructure. This 
aims to increase economic value 
significantly. Tourism planning must start 
from the development of their respective 
regions, including both the infrastructure 
and the tourism system itself (Hariani & 
Hanafiah, 2024). 

This approach is in accordance with 
the concept of halal tourism, where local 
communities play a role in completing and 
increasing added value in local activities. 
This ensures the availability of facilities 
according to tourists' needs. 

The Aceh Halal Tourism logo or 
branding must reflect the uniqueness of 
Aceh's culture and heritage by including 
traditional motifs, patterns, or landmarks. 
The logo can include symbols or colours 
related to halal tourism, such as halal 
certification or green and gold colours. One 
possible design is a mosque-style 
representation or tower with the words 
"Aceh Halal Tourism" using a clean and 
modern font. This design conveys the 
message of Islamic tourism and spirituality 
related to halal travel in Aceh. A successful 
logo should effectively communicate the 
concept of Islamic-friendly tourism in Aceh, 
highlight the uniqueness and diversity of 
the region, be visually appealing, culturally 
relevant, and instantly recognisable to 
potential visitors. 
 
Suitability of Halal Tourism Lodging and 
Hotels 

Lodging and hotel facilities in Sabang 
City, including all types of food and 
beverages, should reflect Islamic ethics that 
are not contrary to the Sharia system 
(Hartati & Yunan, 2024). . The results of the 
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interview explained that the tour manager 
adjusted the concept of halal tourism in 
Sabang City by: 
a. Providing facilities and services that are 

in accordance with Sharia principles, 
such as halal food, prayer rooms, and a 
selection of recreational activities in the 
city of Sabang. 

b. . Ensuring that all products and services 
offered do not conflict with Sharia 
principles, such as avoiding alcohol, 
lewdness, and gambling. 

c. Prioritising cleanliness and hygiene in 
providing food and beverages, and 
quality and friendly service to guests. 

d. Provide clear and transparent 
information about the facilities and 
services, respecting guests' privacy and 
confidence. 

e. Interact with guests without 
discrimination based on religion, race, or 
gender, prioritising the principles of 
fairness and hospitality. 
f. Respecting the rules and regulations 

that apply in the city of Sabang, as 
well as contributing to the promotion 
of halal tourism in the area. 

g. Committed to preserving the 
environment and local culture and 
participating in cleanliness and 
sustainability programs in the city of 
Sabang.

 

Figure 1. Ujung Kareung Lodging and Hotel, Sabang City  
(Source: Research Documentation, 2024) 

 
Financial Facilities 

One of the important aspects in 
supporting halal tourism is the availability 
of Islamic banking facilities. Islamic banks 
in Sabang City are significant in meeting the 
financial needs of Muslim tourists who 
prioritise sharia principles in their financial 
transactions. Islamic banks offer products 
and services according to Islamic law, such 
as sharia savings, profit-sharing financing, 
and sharia debit card services. The 
availability of Islamic banks in Sabang 
makes it easy for tourists to make financial 
transactions without worrying about 
violating sharia principles (Lestia & 
Hanafiah, 2024). 

Islamic banks can empower the local 
economy by financing micro, small, and 

medium enterprises (MSMEs) that support 
halal tourism.  
 
Worship Facilities 

Worship facilities such as mosques 
and prayer rooms in Sabang City have great 
potential to be developed as halal tourist 
destinations. Sabang City offers a lot of 
tourism potential, including religious 
tourism. Mosques and prayer rooms in 
Sabang not only function as places of 
worship but can also be tourist attractions. 
Mosques in Sabang, for example, often have 
distinctive architecture and interesting 
history, which can attract tourists, both 
domestic and international. Tourists can 
learn about the local Islamic culture and 
traditions through visits to these mosques. 
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Figure 2. Worship Facilities at Ujung Kareung Beach, Paradise Beach and Sumur Tiga Beach, 
Sabang City (Source: Research Documentation, 2024) 

 
In the context of halal tourism, 

adequate worship facilities are critical. This 
includes the availability of clean and 
comfortable prayer places, good ablution 
facilities, and some are not good, and there 
are also places of worship that are also not 
good because they are poorly maintained, 
as well as the provision of adequate 
information for tourists about prayer times 
and the location of mosques or prayer 
rooms. In Sabang, many mosques have 
provided these facilities, thus supporting 
the worship needs of Muslim tourists. 

Restaurant Facilities 
Restaurants in Sabang generally have 

official halal certification from recognised 
institutions, such as the Indonesian Ulema 
Council (MUI). This certification gives 
Muslim tourists confidence that the food 
served is by Islamic syariah (Sayyaf, 2023). 

In addition, the restaurant 
consistently implements halal standards 
throughout the food-serving process, from 
the selection of raw materials to the serving. 

 
 

Figure 3. Restaurants at Ujong Kareung Beach, Sumur Tiga Beach and Anoek Lao Lake 
(Source: Research Documentation, 2024) 

 
Transportation Facilities 

Transportation facilities play an 
important role in the tourist experience in 
Sabang. Halal service standards include 

cleanliness, comfort, and compliance with 
Islamic principles. Transportation bureaus 
can increase tourist satisfaction by offering 
tour packages that support worship, such as 
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flexible prayer schedules and locations near 
mosques. The driver's knowledge of halal 

eateries and tourist destinations is also a 
plus. (Aini & Hulaimi, 2024). 

 
 

Figure 4. Sabang Halal Travel (Source: https://www.sabanghalaltravel.com/) 
 

The availability of clear information 
about halal transportation services is 
important to ensure compliance with sharia, 
which can increase tourist confidence and 
differentiate transportation agencies from 
their competitors. Cooperation between 
transportation bureaus and other tourism 
service providers, such as halal hotels and 
restaurants, is essential to create Sharia-
compliant integrated tourism packages 
(Hasibuan et al., 2024). 

Technology can also improve the 
efficiency of halal transportation services, 
such as web applications for booking and 
tracking vehicles. The concept of halal-
friendly tourism includes all facilities and 
needs that comply with Islamic law. 
 
Sabang City Halal Tourism Promotion and 
Marketing System in Domestic and 
International Markets 

Halal tourism is growing rapidly and 
becoming a global trend, both now and in 
the future. From year to year, the number of 
global Muslim tourists is increasing rapidly, 
which impacts tourism destinations. 
Competition among tourism destinations is 
getting tighter in attracting Muslim tourists, 
both in Islamic countries, Muslim-majority 
countries, and non-Muslim countries. 
Tourism destinations are competing to meet 
the special needs of Muslim tourists. 
Regarding halal tourism, Indonesia has an 

excellent opportunity to become the world's 
destination.  (Papadopoulou et al., 2020).  

Promotion is a key element in 
activities that aim to increase public 
awareness and influence the decision to do 
or want something. Promotion in tourism is 
a communication activity by destination 
organising organisations that aims to 
influence the tourist market to buy tourism 
products. Promotion or branding is a 
fundamental aspect of marketing activities, 
and it is essential to understand it. The 
relationship between a brand and its 
meaning, in general, is a consequence of 
various organisational actions, such as 
marketing, public relations, and 
promotional efforts, as well as features of 
the business or brand, such as the name, 
packaging, and logo of halal tourism. 
(Barbu & Price-kreitz, 2012).  

Various stakeholders, including 
hotels, attraction operators, cities, and 
governments, use product management 
strategies to attract visitors based on their 
attraction to halal tourist destinations. 
Tourism marketing, part of marketing 
communication, seeks to disseminate 
information, influence, and persuade the 
target market to accept, buy, and be loyal to 
the products offered. The tourism 
marketing system needs to be coordinated 
by companies or industry groups, both 
private and government, on a local, 
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regional, national, and international scale, 
to achieve tourist satisfaction and obtain 
reasonable profits. 

 
Sabang City Halal Tourism Promotion and 
Marketing System in the International 
Market 

Indonesia strives to promote halal 
tourism internationally, as evidenced by its 
achievements in World Halal Tourism in 
Abu Dhabi in 2016, where Indonesia won 12 
awards from 16 categories. The support of 
various aspects, including its unique 
culture and ecosystem, supports 
Indonesia's potential in the world tourism 
market, especially halal tourism. The halal 
tourism industry is a new sector that has 
become a global trend in economic 
development in many countries.  

In addition to playing an important 
role in improving the community's 
economy, halal tourism encourages 
fundamental changes in a country's 
economic, socio-cultural, and political 
development (Syamsurrijal et al., 2023). To 
support this, the central government, 
through the Ministry of Tourism and 
Creative Economy, issued a policy 
regulation in the form of Government 
Regulation Number 11 of 2016 concerning 
Halal Tourism, which was followed up with 
the fatwa of the National Sharia Council of 
the Indonesian Ulema Council (DSN MUI) 
in 2016 regarding halal tourism regulations. 

The IMT-GT tourism industry also 
improves global halal tourism marketing by 
highlighting cultural diversity and natural 
beauty. Events such as Sail Sabang and 
Sabang Marine Festival are Indonesia's first 
steps in the maritime tourism sector, 
featuring various activities such as the 
Science and Technology Jamboree, 
international freediving competitions, 
culinary festivals (Fadhlan & Subakti, 2020). 
The Sabang Marine Festival, which involves 
participants from various countries with 23 
yachts, is one of the promotional events that 
highlights the beauty and tourism potential 
of Aceh. 
 

Sabang City Halal Tourism Promotion and 
Marketing System in the Domestic Market 

Improving the tourism sector in 
Sabang City requires an effective promotion 
and marketing system. The role of the 
government is vital in this regard, with the 
Sabang City Tourism Office as the main 
driver in tourism promotion. This is in line 
with Johan C. Henderson's research entitled 
"Islamic Tourism Reviewed," which argues 
that international tourism activities in the 
Muslim world and promotional activities in 
this market are increasing along with the 
development of Islamic tourism 
(Alananzeh et al., 2018a). 

The Nangroe Aceh Darussalam 
Provincial Government also contributes 
through a website that publishes news 
about Sabang tourism. In 2017, Aceh 
targeted 2.2 million domestic and 100 
foreign tourists, with Sabang receiving 
significant visits (Rizqiany & Maria, 2021). . 
The strategy includes destination 
promotion, locally based tourism products, 
promotional events, and cooperation with 
tourism industry players. 

Various destinations in Sabang use 
different promotional strategies. Through 
social media, Ujong Kareung Beach 
highlights the uniqueness of its corals and 
facilities, such as prayer rooms and cafes. 
Aneuk Laot's destination uses social media 
to highlight the vast freshwater lake. Anoi 
Hitam Beach promotes black sand and free 
cottage facilities, while Sumur Tiga Beach 
offers home stay facilities and cooperation 
with travel agents. Iboih Beach, in addition 
to government assistance and travel, 
promotes snorkelling, diving, and halal 
facilities through social media. 
 
CONCLUSION 

Based on the research results, Sabang 
City has great potential for the development 
of halal tourism. The potential for natural, 
nautical, religious, heritage, culinary, 
tourist villages, and artificial tourism in 
Sabang City is an attractive destination for 
Muslim and non-Muslim tourists who 
appreciate Islamic values. Aceh's culture, 
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which is thick with Islamic religious values, 
affects the development of halal tourism in 
Sabang City by ensuring that all aspects of 
tourism are in line with Islamic law, 
including dress rules on the beach, halal 
food, and the availability of places of 
worship in tourist destinations. The local 
government has also established rules for 
halal tourism, attracting Muslim tourists 
and non-Muslims who appreciate the 
uniqueness and authenticity of the local 
culture. 

Furthermore, the existence of facilities 
that suit the needs of Muslim tourists, such 
as tourist attractions, halal-certified inns 
and restaurants, Islamic banking services, 
worship facilities and transportation 
facilities that comply with Sharia principles 
further strengthens the attractiveness of 
Sabang City as a halal tourist destination. In 
addition, promotional activities are carried 
out by tourism managers by disseminating 
information, persuasion, and reminders to 
increase acceptance, purchase, and loyalty 
to the tourism products offered, both in the 
international market through events such as 
Sail Sabang and Sabang Marine Festival, as 
well as in the domestic market with 
government support and social media-
based marketing strategies as well as 
cooperation with travel parties. 
 
REFERENCE LIST 
Aini, N., & Hulaimi, A. (2024). Strategi 

Dinas Pariwisata Provinsi NTB 
Dalam Mempromosikan Distinasi 
Wisata Halal dan kuliner halal Di 
Kota Mataram. Journal Of Applied 
Business and Banking (JABB), 5(1), 
17–
32.  https://doi.org/10.31764/jabb.v
5i1.22536 

Alananzeh, O. A., Deh, M., Jawabreh, O., 
Mahmoud, A. Al, Hamada, R., 
Bushueva, V., & Uhina, T. V. (2018a). 
Halal Tourism - The Type of Tourism 
Required in Azerbaijan. VII(4). 
https://doi.org/10.14505//jemt.12.6(
54).14 

Alananzeh, O. A., Deh, M., Jawabreh, O., 
Mahmoud, A. Al, Hamada, R., 
Bushueva, V., & Uhina, T. V. (2018b). 
The Economic and Infrastructural 
Basis for the Development of Tourist 
Space: The Essence, Structure and 
Typology. VII(4). 

Alananzeh, O. A., Deh, M., Jawabreh, O., 
Mahmoud, A. Al, Hamada, R., 
Bushueva, V., & Uhina, T. V. (2018c). 
The Effect of Islamic Attributes and 
Destination Affective Image on the 
Reputation of the Halal Tourism 
Destination of Jakarta. VII(4). 

Alananzeh, O. A., Deh, M., Jawabreh, O., 
Mahmoud, A. Al, Hamada, R., 
Bushueva, V., & Uhina, T. V. (2018d). 
Tourist Satisfaction in Lombok Island 
as the World’s Best Halal Tourism. 
VII(4). 

Babolian Hendijani, R., & Sanny, L. (2021). 
The Role of Small and Medium-sized 
Enterprises to Promote Halal Tourism: 
The Case of Indonesia. Journal of 
Environmental Management and 
Tourism, XII(2), 473–486. 
https://doi.org/10.14505//jemt.12.2(
50).15 

Bahrudin, M. (2022). Halal Tourism 
Governance Based on the Fatwa of the 
National Sharia Council on Tourism 
Improvement. Management, 
Environmental Quarterly, Tourism, 
VII(4). 
https://doi.org/10.14505/jemt.v13.7(
63).25 

Barbu, C., & Price-kreitz, R. (2012). The 
Influence of Halal Attractions and 
Memorable Experiences on Tourists’ 
Destination Choices: An Indonesian 
Perspective. III(2), 56–72. 
https://doi.org/10.14505/jemt.v14.4(
68).04 

Battour, M., Hakimian, F., Ismail, M., & 
Boğan, E. (2018). The perception of 
non-Muslim tourists towards halal 
tourism: Evidence from Turkey and 
Malaysia. Journal of Islamic 
Marketing, 9(4), 823–840. 

https://jurnal.unimed.ac.id/2012/index.php/tgeo/article/view/68436
https://doi.org/10.31764/jabb.v5i1.22536
https://doi.org/10.31764/jabb.v5i1.22536
https://doi.org/10.14505/jemt.12.6(54).14
https://doi.org/10.14505/jemt.12.6(54).14
https://doi.org/10.14505/jemt.12.2(50).15
https://doi.org/10.14505/jemt.12.2(50).15
https://doi.org/10.14505/jemt.v13.7(63).25
https://doi.org/10.14505/jemt.v13.7(63).25
https://doi.org/10.14505/jemt.v14.4(68).04
https://doi.org/10.14505/jemt.v14.4(68).04


 
Sugiharto, et al (2025)    Jurnal Tunas Geografi Vol. 14 No. 1 (2025) 
 

 
Geographical Perspective | 103 

https://doi.org/10.1108/JIMA-07-
2017-0072 

Fadhlan, M., & Subakti, G. E. (2020). 
Perkembangan Industri Wisata Halal 
di Indonesia dan Dunia. Indonesian 
Journal of Halal, 5(1), 76–80. 
https://doi.org/10.14710/halal.v5i1.1
4385 

Hardi, R. (2017). Analisis Hukum Islam 
Terhadap Praktik Fakultas Syari ’ Ah 
Dan Hukum Universitas Islam Negeri 
Ar-Raniry Darussalam - Banda Aceh 
2017 M / 1438 H. 

Hariani, D., & Hanafiah, M. H. (2024). The 
competitiveness, challenges and 
opportunities to accommodate the 
Halal tourism market: a Sharia-law 
tourism destination perspectives. 
Journal of Islamic Marketing, 15(3), 
919–
942.  https://doi.org/10.1108/JIMA-
05-2023-0147 

Hartati, S. Y., & Yunan, P. D. (2024). Analisis 
Hukum Penyusunan Peta Peluang 
Investasi Perhotelan dan Konvensi 
(The Transito Hotel and Convention) 
Sektor Pariwisata Halal di Kawasan 
Borobudur. Jurnal Pendidikan 
Transformatif, 3(2), 35–49. 
https://doi.org/10.9000/jpt.v3i2.1628 

Hasibuan, M., Nawawi, Z. M., & Tambunan, 
K. (2024). Analisis Kontribusi 
Pengemudi Becak Wisata Dalam 
Meningkatkan Pariwisata Syariah 
Kota Padangsidimpuan dengan 
Pendekatan Quadruple Helix. Al-
Kharaj: Jurnal Ekonomi, Keuangan & 
Bisnis Syariah, 6(1), 654–668. 
https://doi.org/10.47467/alkharaj.v6
i1.3669 

Henderson, J. (2015). Halal food, 
certification and halal tourism: 
Insights from Malaysia and Singapore. 
Tourism Management Perspectives, 
19. 
https://doi.org/10.1016/j.tmp.2015.1
2.006 

Jaelani, A. (2016). Islamic Tourism 
Development In Cirebon: The Study 
Heritage Tourism in Islamic Economic 

Perspective. August, 1–24. 
https://doi.org/10.6084/M9.FIGSHA
RE.3471716 

Jaelani, A. (2017). International Review of 
Management and Marketing Halal 
Tourism Industry in Indonesia: 
Potential and Prospects. International 
Review of Management and 
Marketing, 7(3), 25–34. 

Jafari, J., & Scott, N. (2014). Muslim world 
and its tourisms. Annals of Tourism 
Research, 44(1), 1–19. 
https://doi.org/10.1016/j.annals.201
3.08.011 

Kasmaniar, K., Mukhdasir, Nurfiani 
Syamsuddin, Fahmi Arfan, & Saiful 
Amri. (2023). Pengaruh Daya Tarik 
Wisata Halal Terhadap Kepuasan 
Wisatawan Berkunjung Ke Kota 
Sabang. JEMSI (Jurnal Ekonomi, 
Manajemen, Dan Akuntansi), 9(4), 
1511–1515. 
https://doi.org/10.35870/jemsi.v9i4.
1373 

Kurrotul Uyun Dwi, D. (2022). Analisis 
Potensi Wisata Mangrove Education 
Park Di Labuhan Kecamatan Sepulu, 
Kabupaten Bangkalan Menjadi 
Destinasi Wisata Halal. 
Теплоэнергетика, 3(8), 14–20. 
https://doi.org/10.56304/s004036362
2080021 

Laila Ainul Jannah, Arivatu Ni’mati 
Rahmatika, Ahmad Nur Ismail, & 
Khotim Fadhli. (2021). Manajemen 
Strategi Pengembangan Halal 
Tourism Di Jombang (Studi Pada 
Makam Kh. Abdul Wahab Hasbullah). 
Revenue : Jurnal Ekonomi 
Pembangunan Dan Ekonomi Islam, 
4(01), 14–23. 
https://doi.org/10.56998/jr.v4i01.32 

Lestia, S. N., & Hanafiah, A. (2024). 
Memahami Niat Perilaku Generasi Z 
Muslim Indonesia dalam Berkunjung 
ke Pariwisata Halal Malang. Journal of 
Indonesia Marketing Association 
(IMA), 2(2), 144–158. 

Mahardika, R. (2020). Strategi Pemasaran 
Wisata Halal. Mutawasith: Jurnal 

https://doi.org/10.14710/halal.v5i1.14385
https://doi.org/10.14710/halal.v5i1.14385
https://doi.org/10.1108/JIMA-05-2023-0147
https://doi.org/10.1108/JIMA-05-2023-0147
https://doi.org/10.9000/jpt.v3i2.1628
https://doi.org/10.47467/alkharaj.v6i1.3669
https://doi.org/10.47467/alkharaj.v6i1.3669
http://dx.doi.org/10.6084/M9.FIGSHARE.3471716
http://dx.doi.org/10.6084/M9.FIGSHARE.3471716


https://jurnal.unimed.ac.id/2012/index.php/tgeo/article/view/68436 
https://doi.org/ 10.24114/tgeo.v14i1.68436 (Vol. 14 No. 1 – 2025) 
e-ISSN: 2622-9528 p-ISSN: 2301-606X                                        
 

 
Geographical Perspective | 104 

Hukum Islam, 3(1), 65–86. 
https://doi.org/10.47971/mjhi.v3i1.1
87 

Mustafayeva, A. A., Nadirova, G. E., 
Kaliyeva, S. S., & Aktaulova, B. Z. 
(2012). Developing Islamic Tourism in 
Kazakhstan: A Result of a Religious 
Revival or a New Trend of Tourism. 
International Journal of Economics 
and Management Engineering, 6(11), 
3277–3279. 
https://doi.org/10.29040/jiei.v9i2.84
6210.5281/zenodo.1329885 

Oktadiana, H., Pearce, P., & Chon, K. (2016). 
Muslim travellers’ needs: What don’t 
we know? Tourism Management 
Perspectives, 20, 124–130. 
https://doi.org/10.1016/j.tmp.2016.0
8.004 

Papadopoulou, G., Carvache-franco, W., & 
Villavicencio-párraga, M. (2020). The 
Impact of Memorable Halal Travel 
Experience. VII(4). 

Rahman, M. M., Moghavvemi, S., 
Thirumoorthi, T., & Rahman, M. 
(2020). The impact of tourists’ 
perceptions on halal tourism 
destination: A structural model 
analysis. Tourism Review. 
https://doi.org/10.1108/TR-05-2019-
0182 

Rangkuti, B. A. F., Lubis, S., & Purwoko, A. 
(2021). Analisis Peran Pemuda dalam 
Pengembangan Wisata Halal di Kota 
Sabang. Jurnal Pemberdayaan 
Masyarakat, 9(2), 186. 
https://doi.org/10.37064/jpm.v9i2.9
790 

Rizqiany, B., & Maria, D. (2021). Program 
Kerjasama Indonesia, Malaysia, 
Thailand Growth Triangle Terkait 
Perkembangan Wisata Halal Di 
Indonesia Periode 2017-2018. Mjir) 
Moestopo Journal International 
Relations, 1(2), 137–148. 

Rusli, M., Firmansyah, R., & Mbulu, Y. P. 
(2019). Halal Tourism Destination 
Development Model. Journal of 
Environmental Management and 

Tourism, 9(6), 1296. 
https://doi.org/10.14505//jemt.9.6(3
0).19 

Sayyaf, R. T. F. (2023). Makanan Halal Pada 
Street Food: Halal Awareness, Halal 
Knowledge, Label Halal Terhadap 
Keputusan Pembelian (Studi Kasus Di 
Kota Malang). Jurnal Ilmiah Ekonomi 
Islam, 9(2), 2610–2619. 
https://doi.org/10.29040/jiei.v9i2.84
62 

Suhandi, A. (2023). Strategi Pengembangan 
Pariwisata Halal sebagai Pendorong 
Ekonomi Berkelanjutan Berbasis 
Maqashid Syariah. AB-JOIEC: Al-
Bahjah Journal of Islamic Economics, 
1(1), 44–55. 
https://doi.org/10.61553/abjoiec.v1i
1.22 

Suid, I. S., Nor, N. A. M., & Omar, H. (2018). 
A Review on Islamic Tourism and the 
Practical of Islamic Attributes of 
Destination in Tourism Business. 
International Journal of Academic 
Research in Business and Social 
Sciences, 7(12), 255–269. 
https://doi.org/10.6007/ijarbss/v7-
i12/3609 

Sukma Irdiana, Kurniawan Yunus Ariyono, 
& Kusnanto Drmawan. (2021). 
Pengaruh Wisata Halal Terhadap 
Kepuasan Pengunjung Dan Minat 
Berkunjung Kembali. Jurnal 
Cakrawala Ilmiah, 1(3), 421–428. 
https://doi.org/10.53625/jcijurnalca
krawalaindonesia.v1i3.620 

Suryanto, & Kurniati, P. S. (2020). Tourism 
Development Strategy In Indonesia. 
Academy of Strategic Management 
Journal, 19(6), 1–8. 

Suwarsono, W., & Nugroho, J. T. (2014). 
Pengembangan Model Identifikasi 
Daerah Tergenang (Inundated Area) 
Menggunakan Data Landsat-8. 
Deteksi Parameter Geobiofisik Dan 
Diseminasi Penginderaan Jauh, 381–
391. 

Syamsurrijal, M., Nurmandi, A., Jubba, H., 
& Hiclayati, M. (2023). From Decision 

https://jurnal.unimed.ac.id/2012/index.php/tgeo/article/view/68436
https://doi.org/10.29040/jiei.v9i2.8462
https://doi.org/10.29040/jiei.v9i2.8462
https://doi.org/10.29040/jiei.v9i2.8462
https://doi.org/10.29040/jiei.v9i2.8462


 
Sugiharto, et al (2025)    Jurnal Tunas Geografi Vol. 14 No. 1 (2025) 
 

 
Geographical Perspective | 105 

Making to Practice: Economic Growth 
on Halal Tourism Policies Based on 
Sharia Regulation in Lombok, 
Indonesia. Islamic Quarterly, 67(2), 
145–168. 
https://doi.org/10.14505/jemt.v14.4(
68).24 

Vargas-Sánchez, A., & Moral-Moral, M. 

(2018). Halal tourism: state of the art. 
Tourism Review, 74. 
https://doi.org/10.1108/TR-01-2018-
0015 

Yunizar, M. (2022). Kesejahteraan Pelaku 
Umkm Di Kota Sabang Banda Aceh. 

 

 

https://doi.org/10.14505/jemt.v14.4(68).24
https://doi.org/10.14505/jemt.v14.4(68).24

